Half Year
Results for the six months ended 27 June 2025 Results

Solid first half; reaffirming full-year profit & cash guidance

6 August 2025

H1 2025 TOTAL CCEP KEY CHANGE VS H1 2024 CHANGE VS H1 2024
FINANCIAL METRICS!
AS COMPARABLEL AS COMPARABLE COMPARABLE ADJUSTED ADJUSTED Céa‘;XETA'E?_E
REPORTED REPORTED (i FXNLI COMPARABLEM“ COMPARABLE!M EXNI

VOLUME (M UC)® 1,932 1,932 4.1% 55% 1,932 0.3%

REVENUE PER UCH (€) 5.36 1.1% 5.36 3.8%
REVENUE (€M) 10,274 10,274 4.5 % 4.5 % 5.3% 10,274 1.8% 25 %
OPERATING PROFIT (€M) 1,364 1,390 19.4 % 7.3 % 8.0% 1,390 6.4 % 7.2 %
DILUTED EPS (€) 1.99 2.02 15.0% 24 % 3.1%

COMPARABLE FREE CASH FLOW (€M) 425

INTERIM DIVIDEND PER SHARE (€) 0.79
@ Damian Gammell, Chief Executive Officer, said:

"We're pleased to have delivered a solid first half performance. This reflects our great “Given our year-to-date performance, strong commercial plans for the balance of the year,
brands, great people, great execution and strong relationships with our brand partners and continued focus on productivity and a good start to the second half, we are pleased to be
customers. We've continued to grow share ahead of the market, create value for our reaffirming our full-year profit and cash guidance. While the global macroeconomic

customers, and deliver solid gains in revenue per unit case through revenue and margin environment is volatile, we remain resilient. Our leading market positions in growing

growth management. categories across our 31 locally driven markets continue to support our performance.

“In Europe, Easter timing, better weather and performance in Away from Home supported a  “Our first half interim dividend and ongoing share buybacks demonstrate the strength of our

return to volume growth in Q2. Total first half volumes were impacted by a weaker business and our ability to deliver continued shareholder value. Strong cash generation is
consumer backdrop in Indonesia, however we remain excited about the long-term supporting record investment in future growth. This includes unlocking more value with
opportunity and continue to focus on our transformation journey. Our other APS markets technology and Al, as showcased at our recent investor event. We're confident we have the
performed well. right strategy, done sustainably to deliver on our mid-term growth objectives.”

(Ceatoly isiians o utor - o
Note: All footnotes included alongside the ‘About CCEP” section omparable volume movements adjust for the impact of selling day movements,

with two fewer selling days in H1°25 versus H1°24



H1 Financial Summary

CHANGE VS H1 2024

CHANGE VS H1 2024

[1 [1] ADJUSTED
i 2025 METRIC ASREPORTED  COMPARABLET  \SREPORTED  COMPARABLEM COM,f)'(A‘,\Ff[ﬁ‘ BLE COAMDI;‘]:RS;&LDE[“] COAMD,;’XS ,IELDEW COMPAR[ﬁBLE
FXN
]
VOLUME (M UC)@ 1,932 1,932 4.1 % 55 % 1,932 0.3 %
REVENUE (€M) 10,274 10,274 4.5 % 4.5 % 53% 10,274 1.8 % 25%
COST OF SALES (€M) 6,637 6,643 4.8 % 51% 5.8% 6,643 1.7% 2.4 %
OPERATING PROFIT (€M) 1,364 1,390 19.4 % 7.3 % 8.0 % 1,390 6.4 % 7.2%
PROFIT AFTER TAXES (€M) 937 951 15.5 % 2.9 % 3.7%
DILUTED EPS (€) 1.99 2.02 15.0 % 2.4 % 3.1%
REVENUE PER UCH (€) 5.36 1.1% 5.36 3.8%
COST OF SALES PER UCH (€) 3.46 1.6 % 3.46 3.6 %
COMPARABLE FREE CASH FLOW (€M) 425

INTERIM DIVIDEND PER SHARE* (€)

VOLUME (M UC)2! 1,246 1,246 (1.9) % (0.3) % 1,246 (0.3) %

REVENUE (€M) 7,471 7,471 2.6 % 2.6 % 2.3% 7,471 2.6 % 2.3 %
OPERATING PROFIT (€M) 1,070 1,053 21.3 % 7.6 % 7.2% 1,053 7.6 % 7.2%
REVENUE PER UCH (€) 5.98 4.2% 5.98 42 %

VOLUME (M UC)® 686 686 17.1% 18.1 % 686 1.5%

REVENUE (€M) 2,803 2,803 10.0 % 10.0 % 13.9 % 2,803 (0.5) % 3.1%
OPERATING PROFIT (€M) 294 337 13.1 % 6.3 % 10.7 % 337 3.1% 7.3%
REVENUE PER UCH (€) 4.23 (2.6) % 423 3.2%

* First half interim dividend per share of €0.79 (declared at Q1 & paid in May), calculated as 40% of the FY24 dividend
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H1 & Q2 Revenue Highlightsli:14]

H1 Revenue: Reported +4.5%; Adjusted Comparable FXN +2.5%l

e A leading value creator, delivering solid revenue growth for retail customers in our o Southeast Asia (SEA): volumes broadly flat with continued growth in the
key markets compared to FMCG peers Philippines (cycling H1'24 +17%) offset by decline in Indonesia reflecting a

e NARTD YTD value share [°! +10bps in-store & broadly flat online L CERETUOR e Gl )

e Transactions growing ahead of volumes in Europe; behind in APS impacted by A
Indonesia Away from Home (AFH) +0.4%, Home +0.1%

e Adjusted comparable volume +0.3%41l reflecting great in-market execution o Europe: AFH +1.1% (Q1: +0.6%), Home -1.1% (Q1: -3.6%)
- By geography o APS: AFH -0.3% (Ql +09%), Home +5.0% (Ql +45%)

Europe -0.3% (slightly ahead excl. Capri Sun) reflects solid growth in Q2, offset  ® Adjusted comparable revenue per unit case +3.8%/?/ 311 driven by positive headline

by impact of French sugar tax & strategic de-listing of Capri Sun (now pricing, promotional optimisation & positive pack mix
annualised) — Europe: +4.2% reflecting headline price increases in France, Iberia & GB with
APS +1.5% reflecting; annualisation of H2'24 pricing in Germany
o Australia/Pacific (AP): mid-single digit increase driven by Australia & the — APS: +3.2% reflecting headline price increases & promotional optimisation
Pacific Islands in Australia

Q2 Revenue: Reported +4.1%; Adjusted Comparable FXN +5.4%4]

e Adjusted comparable volume +1.1%!4!9 reflecting great in-market execution — By channel: AFH +0.1%, Home +1.8%
— By geography: o Europe: AFH +1.4%; Home +1.1%
Europe +1.2% reflecting later Easter timing & better weather in several markets o APS: AFH -1.4%, Home +5.6%
APS +0.9% reflecting: e Adjusted comparable revenue per unit case +4.3%!2:8L4 driven by positive headline

o AP: continued solid underlying momentum pricing, promotional optimisation & brand mix

— Europe: +4.2% reflecting Q1 headline price increases (France & Iberia)

o SEA: low single-digit decline driven by double-digit volume decline in & GB in Q2

Indonesia, largely reflecting a weaker consumer backdrop, more than
offsetting Philippines growth (cycling Q2'24 +18%) — APS: +4.4% reflecting headline price increases & promotional optimisation

VOLUMES NOTE - Year on year volume movements are disclosed on a comparable and adjusted comparable basis which (i) assumes the acquisition of Coca-Cola

. o Beverages Philippines Inc occurred at the beginning of the comparative period & (ii) adjusts for the impact of two fewer selling days versus H1'24
‘W% E%Rgfﬁggg Excluding selling days adjustment, H1'25 volumes were CCEP -1.3% (Europe -1.9%, APS -0.1%)




H1 Operating Profit, Other Highlights & FY25 Guidancelll

H1 Operating profit: Reported +19.4%; Adjusted Comparable FXN +7.2%!4

e Adjusted comparable cost of sales per unit case +3.6%[2E14 as e Adjusted comparable operating profit of €1,390m, +7.2%!511l reflecting top-line
expected, reflecting increased revenue per unit case driving higher concentrate growth & ongoing productivity & efficiency programmes. Reported operating profit
costs, inflation in manufacturing & tax increases in France & GB of €1,364m, +19.4% reflecting lower business transformation costs

e Comparable diluted EPS of €2.02, +3.1%/?! (reported €1.99 ,+15.0%)

Other
e Comparable free cash flow: generated solid comparable free cash flow of e Sustainability highlights:
€425m reflecting solid performance (net cash flows from operating activities of ) . ) ) ]
€986m) - Carbon Disclosure Project's A list for Climate - 9th consecutive year

e Following the transfer of CCEP’s UK listing to the Equity Shares (Commercial = SUREIEMIES SEC TG e GRmIgenlss ([S6ier 4028

Companies) category in November 2024, CCEP entered the FTSE UK Index
Series in March 2025

FY25 guidancelt4

Outlook for FY25 reflects our current assessment of market conditions. Unless stated otherwise, guidance is on an adjusted comparablel® & FX-neutral basis.
(Based on current spot rates, FX represents a full year headwind of ~150 basis points to revenue & ~200 basis points to operating profit)

Revenue: growth of 3% to 4% (previously ~4%) Operating profit: growth of ~7%

e Two fewer selling days in Q1, one extra in Q4 Comparable effective tax rate: ~26%

CAPEX: ~5% of revenue (incl. leases)

Comparable free cash flow: at least €1.7bn

Dividend payout ratio: ~50%!" based on comparable EPS

Share buyback: €1bn over 12 months from February 2025
(~€460m now completed)it4

Cost of sales per UC: comparable growth of ~2%
e Expect broadly flat commodity inflation (hedged at ~95% for FY25)
e Concentrate directly linked to revenue per UC through incidence pricing

W' /EUROPACIFIC
PARTNERS




Second quarter and first half revenue performance by geography!!!

EUROPE: Q2 €4,218m (+5.7%,+5.5% FXN); H1 €7,471m (+2.6%,+2.3% FXN)

FBNIE

Q2 €1,506m
+8.9%, +8.5% FXN

H1 €2,672m
+3.8%, +3.6% FXN

H1 volumes broadly
flat excluding Q1
impact of Capri Sun
de-listing.

Double-digit volume
growth in Monster
across all markets
driven by innovation
with new listings for
Monster Green &
Ultra in the
Netherlands.

e

0

France sugar tax
increase contributed
to volume decline of
Coca-Cola Original
Taste, partly offset
by strong double-
digit growth of Sprite
driven by new
listings.

H1 revenue/UCHO
growth driven by
headline price
increases, positive
pack mix & the sugar
tax increase in
France.

GERMANY

Q2 €861m
+3.2%

H1 €1,547m
+0.5%

Q2 volume growth
supported by timing
of Easter; H1 low
single-digit volume
decline driven by the
Home channel.

Double-digit growth
in Coca-Cola Zero
Sugar & Monster,
supported by Q2
launch of Rio Punch
& Strawberry
Dreams.

H1 revenue/UC 119
growth driven by
annualisation of
headline price
increase
implemented in Q3
last year & positive
pack mix.

GREAT BRITAIN

Q2 €938m
+7.8%, +7.2% FXN

H1 €1,697m
+6.5%, +5.0% FXN

H1 low single-digit
volume growth
driven by improved
performance in AFH,
better weather in
June & innovation
(e.g. double-digit
volume increase in
both Monster & Dr.
Pepper). Diet Coke
performance also
improved.

Strong ARTD growth
supported by launch
of Jack Daniel's &
Cherry Coca-Cola &
new multipacks.

AN'a
b [

H1 revenue/UC 119
growth supported by
phasing on headline
price increase (Q2
versus Q3 LY) & also
reflects recent
increase in sugar
tax.

Growth of Monster,
Jack Daniel's &
Coca-Cola & de-
listing of Capri Sun
supported positive
brand mix.

Note: Note: All values are unaudited and all references to volumes are on a comparable basis. All changes are versus prior year equivalent period unless stated otherwise
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IBERIAL
Q2 €913m

+1.2%

H1 €1,555m
-1.0%

Slight volume decline
driven by transition
from Nestea to Fuze
Tea which is
progressing ahead of
plan. Volumes
excluding transition
impact low single-
digit growth.

Continued strong
growth in Sports with
Aquarius & in Energy
with Monster,
supported by new
launches & great
execution.

H1 revenue/UC [10]
growth driven by
headline price
increase.




Second quarter and first half revenue performance by geography!!!

APS: Q2 €1,367m (-0.5%, +5.3% FXN): H1 €2,803m (-0.5%, +3.1% FXN)!

AUSTRALIA / PACIFICI1l
Q2 €772m
+1.8%, +10.3% FXN

H1 €1,613m
+0.19%, +5.1% FXN

Mid-single digit increase in H1 volumes driven by growth in Australia &
the Pacific Islands.

Strong growth in Coca-Cola Zero Sugar & improving performance of Diet
Coke driving growth in overall Coke trademark volumes.

Fanta performed well with high single-digit volume growth supported by
the Q1 launch of Fanta Lemon in Australia.

Energy volumes grew double-digit, supported by innovation (e.g. Q1
launch of Ultra Ruby Red & Strawberry Dreams) alongside strong growth
of the original Ultra White variant during Q2.

Revenue/UCY growth driven largely by headline price increases & pack
mix benefit from the growth of mini cans & smaller PET in Australia.

SOUTHEAST ASIAl412]

Q2 €595m
-3.4%, -0.8% FXN

H1 €1,190m
-1.2%, +0.3% FXN

Mid-single digit increase in H1 volumes in the Philippines (cycling H1'24
+17%) driven by continued growth of Coca-Cola Original Taste & Wilkins
Pure water, especially in modern trade. Coca-Cola Zero Sugar also
performed strongly though from a small base.

Volume declines in Indonesia driven by a softer Ramadan festive period
reflecting a weaker consumer & macroeconomic backdrop. The ongoing
geopolitical situation in the Middle East also remained a factor.

Revenue/UCIY growth driven by headline price increases in the
Philippines implemented during Q4 last year.

Note: All values are unaudited and all references to volumes are on a comparable basis for AP and an adjusted comparable basis for SEA. All changes are versus prior year equivalent period unless stated otherwise
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Second quarter and first half volume performance by categoryl41.16]

COCA-COLA®

Q2: +1.2%; H1: +0.4%

Return of ‘Share A Coke’ campaign, well
executed & received by consumers.

Coca-Cola Original Taste H1 -1.1%, with
improved Q2 volumes driven by growth in the
Philippines and a stronger performance in
Europe.

Coca-Cola Zero Sugar H1 +4.7% with growth in
both Europe & APS.

Improved Diet Coke performance in Europe &
APS supported by ‘This is My Taste’ campaign.

FLAVOURS & MIXERS

Q2: -1.4%; H1: -1.3%

Sprite H1 -1.0% with solid growth in Europe
driven by new listings in FBN, offset by
decline in Indonesia.

Fanta H1 -2.5% with improved Q2
performance in Europe supported by new
variants & ‘Wanta Fanta’ campaign, offset by
Q2 APS decline.

Strong double-digit volume increase for Dr.
Pepper in GB driven by new Cherry Crush
variant.

WATER, SPORTS, RTD

TEA & COFFEE!*3l
Q2: -0.8%; H1: -0.5%

Water +3.6% driven by growth of Wilkins
Pure in the Philippines, Aquabona in Iberia &
Chaudfontaine in FBN.

H1 Sports +2.7% (Q2 +4.2%) driven by
Aquarius in Spain, supported by the launch of
new Red Peach variant.

RTD Tea & Coffee -12.6% driven by Frestea
decline in Indonesia & transition from Nestea
to Fuze Tea in Spain, which is nevertheless
ahead of plan.

Note: All values are unaudited and all references to volumes are on an adjusted comparable basis. All changes are versus prior year equivalent period unless stated otherwise
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OTHER inc. ENERGY

Q2: +11.5% (+17.0% exc. Juices)
H1: +6.2% (+13.6% exc. Juices)

Strong growth in energy with H1 +14.6% (Q2
+16.8%) driven by growth of new variants
e.g. Rio Punch & Mango Loco & continued
strength of Ultra.

Juices decline of -13.6% in H1 (Q2 -5.5%)
resulting from strategic de-listing of Capri
Sun in Europe which has now fully
annualised.

Ongoing rollout of ARTD portfolio continues
to perform strongly following Q1 launch of
Bacardi & Coke, Jack Daniel's & Coca-Cola
Cherry & Absolut Sprite Watermelon.
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Further information

Conference call

. 6 August 2025 at 12:00 BST,

13:00 CEST & 7:00 a.m. EDT; accessible via
www.cocacolaep.com

. Replay & transcript will be available at

www.cocacolaep.com as soon as possible

Footnotes

1. Refer to ‘Note Regarding the Presentation of Adjusted financial information and
Alternative Performance Measures’ for further details & to ‘Supplementary Financial
Information’ for a reconciliation of reported to comparable and reported to adjusted
comparable results; Change percentages against prior year equivalent period unless
stated otherwise

2. A unit case equals approximately 5.678 litres or 24 8-ounce servings

&, Comparable & FX-neutral

4. Non-IFRS adjusted comparable financial information as if the acquisition of Coca-Cola
Beverages Philippines, Inc (CCBPI) occurred at the beginning of 2024 for illustrative
purposes only. It does not intend to represent the results had the acquisition occurred at
the dates indicated or project the results for any future dates or periods. Acquisition
completed on 23 February 2024. Prepared on a basis consistent with CCEP IFRS
accounting policies and includes acquisition accounting adjustments for the period 1
January to 23 February. Refer to ‘Note Regarding the Presentation of Adjusted financial
information and Alternative Performance Measures’ for further details.

5. External data sources: Nielsen & IRI Period 5 YTD

6. Reflects selling day shift with 2 fewer selling days in H1'25 versus H1’24. Excluding the
selling days adjusted volumes were CCEP -1.3% (Europe -1.9%, APS -0.1%)

7. Dividends subject to Board approval

8. Includes France, Monaco, Belgium, Luxembourg, the Netherlands, Norway, Sweden &
Iceland

9. Includes Spain, Portugal & Andorra

10. Revenue per unit case

11. Includes Australia, New Zealand, the Pacific Islands & Papua New Guinea

12. Includes Philippines & Indonesia

13. RTD refers to ready to drink

14. As of 30 July 2025
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IR Contacts

Sarah Willett
sarah.willett@ccep.com

Charles Richardson
charles.richardson@ccep.com

| s Matt Sharff
msharff@ccep.com

Dimitar Todorchev
dtodorchev@ccep.com

Media Relations Contacts
mediaenquiries@ccep.com

About CCEP

Coca-Cola Europacific Partners is one of the world’s leading
consumer goods companies. We make, move and sell some
of the world’s most loved brands — serving nearly 600 million
consumers and helping over 4 million customers across 31
countries grow.

We combine the strength and scale of a large, multi-national
business with an expert, local knowledge of the customers we
serve and communities we support.

The Company is currently listed on Euronext Amsterdam,
NASDAQ, London Stock Exchange and on the Spanish Stock
Exchanges, and a constituent of both the Nasdaq 100 and
FTSE 100 indices, trading under the symbol CCEP

(ISIN No. GBOOBDCPNO049)

For more information about CCEP, please visit
www.cocacolaep.com & follow CCEP on LinkedIn
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Forward-Looking Statements

Page|9

This document contains statements, estimates or projections that constitute "forward-looking statements” concerning the
financial condition, performance, results, guidance and outlook, dividends, consequences of mergers, acquisitions, joint
ventures, divestitures, strategy and objectives of Coca-Cola Europacific Partners plc and its subsidiaries (together CCEP or
the Group). Generally, the words "ambition”, "target”, "aim", "believe", "expect”, "intend", "estimate”, "anticipate"”, "project”,

"plan”, "seek", "may", "could", "would", "should", "might", "will", "forecast", "outlook", "quidance", "possible", "potential",
"predict”, "objective"” and similar expressions identify forward-looking statements, which generally are not historical in nature.

Forward-looking statements are subject to certain risks that could cause actual results to differ materially. Forward-looking
statements are based upon various assumptions as well as CCEP's historical experience and present expectations or
projections. As a result, undue reliance should not be placed on forward-looking statements, which speak only as of the date
on which they are made. Factors that, in CCEP's view, could cause such actual results to differ materially from forward
looking statements include, but are not limited to, those set forth in the "Risk Factors" section of CCEP's 2024 Annual Report
on Form 20-F filed with the SEC on 21 March 2025 and subsequent filings, including, but not limited to: changes in the
marketplace; changes in relationships with large customers; adverse weather conditions; importation of other bottlers’
products into our territories; deterioration of global and local economic and political conditions; uncertainty and volatility from
the impact and extent of actual and promised tariff adjustments; increases in costs of raw materials; changes in interest rates
or debt rating; deterioration in political unity within the European Union; defaults of or failures by counterparty financial
institutions; changes in tax law in countries in which we operate; additional levies of taxes, including tariff adjustments; legal
changes in our status; waste and pollution, health concerns perceptions, and recycling matters related to packaging; global or
regional catastrophic events; cyberattacks against us or our customers or suppliers; technology failures; initiatives to realise
cost savings; calculating infrastructure investment; executing on our acquisition strategy; costs, limitations of supplies, and
quality of raw materials; maintenance of brand image and product quality; managing workplace health, safety and security;
water scarcity and regulations; climate change and legal and regulatory responses thereto, other legal, regulatory and
compliance considerations; anti-corruption laws, regulations, and sanction programmes; legal claims against suppliers;
litigation and legal proceedings against us; attracting, retaining and motivating employees; our relationship with TCCC and
other franchisors; and differing views among our shareholders.

Due to these risks, CCEP's actual future financial condition, results of operations, and business activities, including its results,
dividend payments, capital and leverage ratios, growth, including growth in revenue, cost of sales per unit case and operating
profit, free cash flow, market share, tax rate, efficiency savings, achievement of sustainability goals, including net zero
emissions and recycling initiatives, capital expenditures, may differ materially from the plans, goals, expectations and
guidance set out in forward-looking statements. These risks may also adversely affect CCEP's share price. CCEP does not
undertake any obligation to publicly update or revise any forward-looking statements, whether as a result of new information,
future events, or otherwise, except as required under applicable rules, laws and regulations.
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Note Regarding the Presentation of Adjusted financial information and Alternative Performance Measures
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Adjusted financial information

Non-IFRS adjusted financial information for selected metrics has been provided in order to illustrate the effects of the
acquisition of CCBPI on the results of operations of CCEP in 2024 and to allow for greater comparability of the results of the
combined group between periods. The adjusted financial information has been prepared for illustrative purposes only, and
because of its nature addresses a hypothetical situation. It does not intend to represent the results had the acquisition
occurred at the dates indicated, or project the results for any future dates or periods. It is based on information and
assumptions that CCEP believe are reasonable, including assumptions as at 1 January 2024 of the period presented relating
to transaction accounting adjustments. No cost savings or synergies were contemplated in these adjustments.

The non-IFRS adjusted financial information has not been prepared in accordance with the requirements of Regulation S-X
Article 11 of the US Securities Act of 1933 or any generally accepted accounting standards, may not necessarily be
comparable to similarly titled measures employed by other companies and should be considered supplemental to, and not a
substitute for, financial information prepared in accordance with generally accepted accounting standards.

The acquisition completed on 23 February 2024 and the non-IFRS adjusted financial information provided reflects the
inclusion of CCBPI as if the acquisition had occurred at the beginning of the period presented. It has been prepared on a
basis consistent with CCEP IFRS accounting policies and includes transaction accounting adjustments for the periods
presented.

Alternative Performance Measures

We use certain alternative performance measures (non-IFRS performance measures) to make financial, operating and
planning decisions and to evaluate and report performance. We believe these measures provide useful information to
investors and as such, where clearly identified, we have included certain alternative performance measures in this document
to allow investors to better analyse our business performance and allow for greater comparability. To do so, we have
excluded items affecting the comparability of period-over-period financial performance as described below. The alternative
performance measures included herein should be read in conjunction with and do not replace the directly reconcilable IFRS
measures.

For purposes of this document, the following terms are defined:

“As reported’ are results extracted from our condensed consolidated interim financial statements.

“Adjusted” includes the results of CCEP as if the CCBPI acquisition had occurred at the beginning of 2024, including
acquisition accounting adjustments, accounting policy reclassifications and the impact of debt financing costs in connection
with the acquisition.

"Comparable” is defined as results excluding items impacting comparability, which include restructuring charges, additional
considerations related to property sales, accelerated amortisation charges, expenses and releases related to certain legal
provisions, acquisition and integration-related costs, net tax items arising from rate and law changes, inventory fair value
step-up related to acquisition accounting, impairment charges and net impact related to European flooding. Comparable
volume is also adjusted for selling days.

“Adjusted comparable” is defined as adjusted results excluding items impacting comparability, as described above.

“Fx-neutral” or "FXN" is defined as period results excluding the impact of foreign exchange rate changes. Foreign
exchange impact is calculated by recasting current year results at prior year exchange rates.

“Capex” or “Capital expenditures” is defined as purchases of property, plant and equipment and capitalised software, plus
payments of principal on lease obligations, less proceeds from disposals of property, plant and equipment. Capex is used as
a measure to ensure that cash spending on capital investment is in line with the Group’s overall strategy for the use of cash.

“Comparable free cash flow” is defined as net cash flows from operating activities less capital expenditures (as defined
above) and net interest payments, adjusted for items that are not reasonably likely to recur within two years, nor have
occurred within the prior two years. Comparable free cash flow is used as a measure of the Group’s cash generation from
operating activities, taking into account investments in property, plant and equipment, non-discretionary lease and net interest
payments while excluding the effects of items that are unusual in nature to allow for better period over period comparability.
Comparable free cash flow reflects an additional way of viewing our liquidity, which we believe is useful to our investors, and
is not intended to represent residual cash flow available for discretionary expenditures.

“Comparable EBITDA” is calculated as Earnings Before Interest, Tax, Depreciation and Amortisation (EBITDA), after adding
back items impacting the comparability of period over period financial performance. Comparable EBITDA does not reflect
cash expenditures, or future requirements for capital expenditures or contractual commitments. Further, comparable EBITDA
does not reflect changes in, or cash requirements for, working capital needs, and although depreciation and amortisation are
non-cash charges, the assets being depreciated and amortised are likely to be replaced in the future and comparable
EBITDA does not reflect cash requirements for such replacements.

“Net Debt” is defined as borrowings adjusted for the fair value of hedging instruments and other financial assets/liabilities
related to borrowings, net of cash and cash equivalents and short term investments. We believe that reporting net debt is
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useful as it reflects a metric used by the Group to assess cash management and leverage. In addition, the ratio of net debt to
comparable EBITDA is used by investors, analysts and credit rating agencies to analyse our operating performance in the
context of targeted financial leverage.

“Dividend payout ratio” is defined as dividends as a proportion of comparable profit after tax.

Additionally, within this document, we provide certain forward-looking non-IFRS financial information, which management
uses for planning and measuring performance. We are not able to reconcile forward-looking non-IFRS measures to reported
measures without unreasonable efforts because it is not possible to predict with a reasonable degree of certainty the actual
impact or exact timing of items that may impact comparability throughout year.



M' ‘/EUROPACIFIC
PARTNERS

Supplementary Financial Information - Items impacting comparability - Reported to Comparable

Page|12

The following provides a summary reconciliation of the items impacting comparability for the six months ended 27 June 2025
and 28 June 2024:

First Six Months 2025

Diluted earnings

Operating profit  Profit after taxes per share (€)

In millions of €, except share data, which is calculated prior to rounding.

As Reported 1,364 937 1.99
Items impacting comparability 26 14 0.03
Restructuring chargest!"! 46 29 0.07
Property sale!? (30) (21) (0.05)
Accelerated amortisation! 27 19 0.04
Litigationt! (19) (13) (0.03)
Acquisition and integration related costs™™ 2 2 —
Net tax'® — 2) —
Comparable 1,390 951 2.02

First Six Months 2024

As Reported 1,142 811 1.73
Items impacting comparability 154 113 0.24
Restructuring charges!" 95 70 0.16
Acquisition and integration related costs!® 11 9 0.02
European flooding!” 1 1 —
Inventory step-up!® 5 3 —
Impairment!® 12 8 0.02
Litigationt! 2 2 —
Accelerated amortisation™ 28 20 0.04
Comparable 1,296 924 1.97

T Amounts represent restructuring charges related to business transformation activities.

I Amounts represent additional consideration received from the sale of a property in Germany, which was recognised as 'Other income'.

Bl Amounts represent accelerated amortisation charges associated with the discontinuation of the relationship between CCEP and Beam Suntory upon
expiration of the current contractual agreements.

1 Amounts represent the release of a provision that had been established in prior years in connection with an ongoing labour law matter in Germany, for which
no future cash outflows are expected. In 2024, the amount reflected an increase in this provision based on the assessment at that time.

Bl Amounts represent costs associated with the acquisition and integration of CCBPI.

11 Amounts represent the deferred tax impact related to income tax rate and law changes.

I Amounts represent the incremental expense incurred as a result of the July 2021 flooding events, which impacted the operations of our production facilities
in Chaudfontaine and Bad Neuenahr.

1 Amounts represent the non-recurring impact of fair value step-up of CCBPI inventories.

¥ Amounts represent the expense recognised in relation to the impairment of the Feral brand, which was sold during the year ended 31 December 2024.
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The following provides a summary reconciliation for CCEP’s reported results and adjusted comparable financial information
for the six months ended 28 June 2024:

First Six Months 2024 (unaudited)

Reported ltems impactin1 Comparable Adjusted 2 c:riﬁ:::gle
In € millions, except per share data, which is comparability! comparable? combined
calculated prior to rounding.

CCEP CCEP CCBPI CCEP

Revenue 9,828 — 9,828 268 10,096
Cost of sales 6,332 (12) 6,320 214 6,534
Operating profit 1,142 154 1,296 10 1,306
Total finance costs, net 87 — 87 3 920
Profit after taxes 811 113 924 5 929
Attributable to:
Shareholders 797 110 907 3 910
Non-controlling interest 14 3 17 2 19
Diluted earnings per share (€) 1.73 1.97 1.98
Diluted weighted average shares outstanding 460

T Amounts represent items affecting the comparability of CCEP’s year-over-year financial performance.

I Amounts represent unaudited results of CCBPI as if the acquisition had occurred on 1 January, including acquisition accounting adjustments, CCEP IFRS
accounting policy reclassifications and the impact of debt financing costs in connection with the acquisition, excluding items impacting comparability.
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Supplemental Financial Information - Operating Profit - Reported to Comparable
Revenue
Revenue CCEP Second Quarter Ended Six Months Ended
In millions of €, except per case
data, which is calculated prior to
rounding. FX impact calculated 27 June 2025 28 June 2024 % Change 27 June 2025 28 June 2024 % Change
by recasting current year results
at prior year rates.
As reported 5,585 5,363 41 % 10,274 9,828 4.5 %
Adjust: Impact of fx changes 70 n/a n/a 74 n/a n/a
Fx-neutral 5,655 5,363 5.4 % 10,348 9,828 5.3 %
Revenue per unit case 5.45 5.22 4.3 % 5.36 5.30 1.1 %
Revenue Europe
As reported 4,218 3,989 5.7 % 7,471 7,279 2.6 %
Adjust: Impact of fx changes (10) n/a n/a (27) n/a n/a
Fx-neutral 4,208 3,989 5.5 % 7,444 7,279 23 %
Revenue per unit case 6.05 5.80 4.2 % 5.98 5.74 4.2 %
Revenue APS
As reported 1,367 1,374 (0.5)% 2,803 2,549 10.0 %
Adjust: Impact of fx changes 80 n/a n/a 101 n/a n/a
Fx-neutral 1,447 1,374 5.3 % 2,904 2,549 13.9 %
Revenue per unit case 4.23 4.05 4.4 % 4.23 4.35 (2.6)%

Six Months Ended 27 June 2025
Revenue by Geography As reported ol/?eported I:x-NeutraI
In millions of € b change % change
Great Britain 1,697 6.5 % 5.0 %
Iberial" 1,555 (1.0)% (1.0)%
Germany 1,547 0.5% 0.5%
France!® 1,261 3.4 % 3.4 %
Belgium/Luxembourg 536 1.9 % 1.9 %
Netherlands 412 8.4 % 8.4 %
Norway 212 3.9 % 54 %
Sweden 210 1.4 % (1.4)%
Iceland 41 5.1 % 2.6 %
Total Europe 7,471 2.6 % 23 %
Australia 1,176 0.6 % 54 %
Philippines 995 41.7 % 43.6 %
New Zealand and Pacific Islands 312 (4.3)% 0.9 %
Indonesia 195 (17.0)% (14.5)%
Papua New Guinea 125 6.8 % 14.5 %
Total APS 2,803 10.0 % 13.9 %
Total CCEP 10,274 4.5 % 5.3 %

" |beria refers to Spain, Portugal & Andorra.
I France refers to continental France & Monaco.
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Volume

Comparable Volume - Selling
Day Shift CCEP

In millions of unit cases, prior

Second Quarter Ended

Six Months Ended

period volume recast using 27 June 2025 28 June 2024 % Change 27 June 2025 28 June 2024 % Change
current year selling days.
Volume 1,038 1,027 1.1 % 1,932 1,856 41 %
Impact of selling day shift n/a n/a n/a n/a (25) n/a
Comparable volume -
Selling Day Shift adjusted 1,038 1,027 1.1 % 1,932 1,831 5.5 %
Comparable Volume - Selling
Day Shift Europe
Volume 696 688 1.2 % 1,246 1,270 (1.9)%
Impact of selling day shift n/a n/a n/a n/a (20) n/a
Comparable volume -
Selling Day Shift adjusted 696 688 1.2 % 1,246 1,250 (0.3)%
Comparable Volume - Selling
Day Shift APS
Volume 342 339 0.9 % 686 586 171 %
Impact of selling day shift n/a n/a n/a n/a (5) n/a
Comparable volume -
Selling Day Shift adjusted 342 339 0.9 % 686 581 18.1 %
Cost of Sales
Cost of Sales Six Months Ended
In millions of €, except per case data, which is calculated prior to rounding. FX impact 27 June 2025 28 June 2024 % change
calculated by recasting current year results at prior year rates.
As reported 6,637 6,332 4.8 %
Adjust: Total items impacting comparability 6 (12)
Adjust: Restructuring charges!” (6) (5)
Adjust: Litigation? 12 (1) n/a
Adjust: European flooding™ — 1)
Adjust: Inventory step-up* — (5)
Comparable 6,643 6,320 51 %
Adjust: Impact of FX changes 45 n/a n/a
Comparable and Fx-neutral 6,688 6,320 5.8 %
Cost of sales per unit case 3.46 3.41 1.6 %

" Amounts represent restructuring charges related to business transformation activities.

2l Amounts represent the release of a provision that had been established in prior years in connection with an ongoing labour law matter in Germany, for which
no future cash outflows are expected. In 2024, the amount reflected an increase in this provision based on the assessment at that time.

Bl Amounts represent the incremental expense incurred as a result of the July 2021 flooding events, which impacted the operations of our production facilities

in Chaudfontaine and Bad Neuenahr.

¥ Amounts represent the non-recurring impact of fair value step-up of CCBPI inventories.

For the six months ending 27 June 2025, reported cost of sales were €6,637 million, up 4.8% versus 2024. Comparable
cost of sales for the same period were €6,643 million, up 5.1% versus 2024. Cost of sales per unit case increased by 1.6%
on a comparable and fx-neutral basis, reflecting the impact of increased revenue per unit case driving higher concentrate
costs, inflation in manufacturing and tax increases in France and GB, partially offset by the impact of CCBPI operations

acquired in 2024.
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Operating expenses
Operating Expenses Six Months Ended
In millions of €. FX impact calculated by recasting current year results at prior year rates. 27 June 2025 28 June 2024 % Change
As reported 2,303 2,354 (2.2)%
Adjust: Total items impacting comparability (62) (142)

Adjust: Restructuring charges!" (40) (90)

Adjust: Accelerated amortisation/?! (27) (28)

Adjust: Litigation®! 7 (1) n/a

Adjust: Acquisition and Integration related costs!! 2) (11)

Adjust: Impairment!® — (12)
Comparable 2,241 2,212 1.3 %
Adjust: Impact of FX changes 19 n/a n/a
Comparable and Fx-neutral 2,260 2,212 22 %

" Amounts represent restructuring charges related to business transformation activities.

I Amounts represent accelerated amortisation charges associated with the discontinuation of the relationship between CCEP and Beam Suntory upon
expiration of the current contractual agreements.

Bl Amounts represent the release of a provision that had been established in prior years in connection with an ongoing labour law matter in Germany, for which
no future cash outflows are expected. In 2024, the amount reflected an increase in this provision based on the assessment at that time.

¥ Amounts represent costs associated with the acquisition and integration of CCBPI.
¥l Amounts represent the expense recognised in relation to the impairment of the Feral brand, which was sold during the year ended 31 December 2024.

For the six months ending 27 June 2025, reported operating expenses were €2,303 million, down 2.2% versus 2024, mainly
driven by lower business transformation costs. Comparable operating expenses were €2,241 million for the same period, up
1.3% versus 2024, reflecting the impact of the CCBPI operations acquired in 2024 and inflation, partially offset by the benefit
of ongoing efficiency programmes and our continuous efforts on discretionary spend optimisation.

In November 2022, the Group announced a new efficiency programme to be delivered by the end of 2028. This programme
focusses on further supply chain efficiencies, leveraging global procurement and a more integrated shared service centre
model, all enabled by next generation technology including digital tools and data and analytics. During the first half of 2025,
as part of this efficiency programme, the Group announced restructuring proposals resulting in €40 million of operating
expenses primarily related to expected severance payments. This compares to €90 million of restructuring charges within
operating expenses incurred in the six month period ending 28 June 2024.

Operating profit

Operating Profit CCEP Six Months Ended

In millions of €. FX impact calculated by recasting current year results at prior year rates. 27 June 2025 28 June 2024 % Change

As reported 1,364 1,142 19.4 %
Adjust: Total items impacting comparability 26 154 n/a
Comparable 1,390 1,296 7.3 %
Adjust: Impact of fx changes 10 n/a n/a
Comparable & Fx-neutral 1,400 1,296 8.0 %

Operating Profit Europe

As reported 1,070 882 21.3 %
Adjust: Total items impacting comparability 17) 97 n/a
Comparable 1,053 979 7.6 %
Adjust: Impact of fx changes (4) n/a n/a
Comparable & Fx-neutral 1,049 979 7.2 %

Operating Profit APS

As reported 294 260 131 %
Adjust: Total items impacting comparability 43 57 n/a
Comparable 337 317 6.3 %
Adjust: Impact of fx changes 14 n/a n/a

Comparable & Fx-neutral 351 317 10.7 %
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Supplemental Financial Information - Operating Profit - Reported to Adjusted Comparable

Revenue

Adjusted Revenue CCEP

In millions of €, except per case data,
which is calculated prior to rounding. FX
impact calculated by recasting current

Second Quarter Ended

Six Months Ended

year results at prior year rates. 27 June 2025 28 June 2024 % Change 27 June 2025 28 June 2024 % Change
As reported 5,585 5,363 41 % 10,274 9,828 4.5 %
Add: Adjusted revenue impact!" — — n/a — 268 n/a
Adjusted Comparable 5,585 5,363 41 % 10,274 10,096 1.8 %
Adjust: Impact of fx changes 70 n/a n/a 74 n/a n/a
Adjusted Comparable and Fx-

neutral 5,655 5,363 54 % 10,348 10,096 2.5 %
Adjusted Revenue per unit case 5.45 5.22 4.3 % 5.36 5.16 3.8 %
Adjusted Revenue APS

As reported 1,367 1,374 (0.5)% 2,803 2,549 10.0 %
Add: Adjusted revenue impact!"! — — n/a — 268 n/a
Adjusted Comparable 1,367 1,374 (0.5)% 2,803 2,817 (0.5)%
Adjust: Impact of fx changes 80 n/a n/a 101 n/a n/a
Adjusted Comparable and Fx-

neutral 1,447 1,374 5.3 % 2,904 2,817 3.1 %
Adjusted Revenue per unit case 4.23 4.05 4.4 % 4.23 410 3.2 %

" The adjusted revenue impact reflects the inclusion of Philippines revenue as if the acquisition had occurred at the beginning of 2024 and prepared on a basis
consistent with CCEP IFRS accounting policies.

Volume

Adjusted Comparable Volume - Selling

Day Shift CCEP

In millions of unit cases, prior period

Second Quarter Ended

Six Months Ended

(\;g/usme recast using current year selling 27 June 2025 28 June 2024 % Change 27 June 2025 28 June 2024 % Change

yS.

Volume 1,038 1,027 11 % 1,932 1,856 4.1 %
Impact of selling day shift n/a — n/a n/a (25) n/a
Comparable volume - Selling Day

Shift adjusted 1,038 1,027 1.1 % 1,932 1,831 5.5 %
Add: Adjusted volume impact!" — — n/a — 95 n/a
Adjusted comparable volume 1,038 1,027 1.1 % 1,932 1,926 0.3 %
Adjusted Comparable Volume - Selling

Day Shift APS

Volume 342 339 0.9 % 686 586 17.1 %
Impact of selling day shift n/a — n/a n/a (5) n/a
Comparable volume - Selling Day

Shift adjusted 342 339 0.9 % 686 581 18.1 %
Add: Adjusted volume impact!" — — n/a — 95 n/a
Adjusted comparable volume 342 339 0.9 % 686 676 1.5 %

" The adjusted volume impact reflects the inclusion of Philippines volume as if the acquisition had occurred at the beginning of 2024. Adjusted volume impact
for Philippines for the year ended 31 December 2024 is 101 million unit cases. Including the impact of the Q1 selling day shift (6 million unit cases), adjusted
comparable Philippines volume is 95 million unit cases.
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Cost of Sales
Adjusted Cost of Sales Six Months Ended
In millions of €, except per case data, which is calculated prior to rounding. FX impact 27 June 2025 28 June 2024 % Change
calculated by recasting current year results at prior year rates.
As reported 6,637 6,332 4.8 %
Add: Adjusted cost of sales impact!"! — 213
Adjust: Acquisition accounting' — 1
Adjust: Total items impacting comparability 6 (12)

Adjust: Restructuring charges®! (6) (5) n/a

Adjust: Litigation” 12 (1)

Adjust: Inventory step-up®® — (5)

Adjust: European flooding™® — (1)
Adjusted Comparable 6,643 6,534 1.7 %
Adjust: Impact of fx changes 45 n/a n/a
Adjusted Comparable & Fx-neutral 6,688 6,534 24 %
Adjusted cost of sales per unit case 3.46 3.34 3.6 %

" Amounts represent unaudited cost of sales of CCBPI as if the acquisition had occurred on 1 January, including acquisition accounting adjustments and
CCEP IFRS accounting policy reclassifications.

I Amounts represent transaction accounting adjustments as if the acquisition had occurred on 1 January. These include the depreciation impact relating to fair
values for property plant and equipment and the non-recurring impact of the fair value step-up of CCBPI finished goods.

Bl Amounts represent restructuring charges related to business transformation activities.

¥l Amounts represent the release of a provision that had been established in prior years in connection with an ongoing labour law matter in Germany, for which
no future cash outflows are expected. In 2024, the amount reflected an increase in this provision based on the assessment at that time.

11 Amounts represent the non-recurring impact of fair value step-up of CCBPI inventories.

11 Amounts represent the incremental expense incurred as a result of the July 2021 flooding events, which impacted the operations of our production facilities
in Chaudfontaine and Bad Neuenahr.

Adjusted comparable cost of sales for the six months ending 27 June 2025 were €6,643 million, up 1.7% versus 2024. Cost
of sales per unit case increased by 3.6% on an adjusted comparable and fx-neutral basis, driven by an increase in
concentrate in line with our incidence model reflecting the improvement in revenue per unit case. There was also upward
pressure on manufacturing costs and increased tax driven by France and GB.

Operating Expenses

Adjusted Operating Expenses Six Months Ended
In millions of €. FX impact calculated by recasting current year results at prior year rates. 27 June 2025 28 June 2024 % Change
As reported 2,303 2,354 (2.2)%
Add: Adjusted operating expenses impact!" — 43
Adjust: Acquisition accounting®?! — 1
Adjust: Total items impacting comparability (62) (142)
Adjust: Restructuring charges® (40) (90) a
Adjust: Accelerated amortisation! (27) (28)
Adjust: Litigation® 7 (1)
Adjust: Acquisition and Integration related costs!® 2) (11)
Adjust: Impairment! — (12)
Adjusted Comparable 2,241 2,256 (0.7)%
Adjust: Impact of fx changes 19 n/a n/a
Adjusted Comparable & Fx-neutral 2,260 2,256 0.2 %

T Amounts represent unaudited operating expenses of CCBPI as if the acquisition had occurred on 1 January, including acquisition accounting adjustments
and CCEP IFRS accounting policy reclassifications.

I Amounts represent transaction accounting adjustments as if the acquisition had occurred on 1 January. These include the depreciation and amortisation
impact relating to fair values for intangibles and property plant and equipment and acquisition and integration related costs.

Bl Amounts represent restructuring charges related to business transformation activities.

¥ Amounts represent accelerated amortisation charges associated with the discontinuation of the relationship between CCEP and Beam Suntory upon expiration
of the current contractual agreements.

¥l Amounts represent the release of a provision that had been established in prior years in connection with an ongoing labour law matter in Germany, for which
no future cash outflows are expected. In 2024, the amount reflected an increase in this provision based on the assessment at that time.

11 Amounts represent costs associated with the acquisition and integration of CCBPI.
I Amounts represent the expense recognised in relation to the impairment of the Feral brand, which was sold during the year ended 31 December 2024.
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Adjusted comparable operating expenses for the six months ending 27 June 2025 were €2,241 million, down 0.7% versus
2024, reflecting inflation, offset by the benefit of on-going efficiency programmes and our continuous efforts on discretionary
spend optimisation in areas such as trade marketing, travel and meetings.
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Operating Profit

Six Months Ended
Adjusted Operating Profit CCEP

In millions of €. FX impact calculated by recasting current year results at prior year rates. 27 June 2025 28 June 2024 % Change

As reported 1,364 1,142 19.4 %
Add: Adjusted operating profit impact — 12

Adjust: Acquisition accounting — (2) n/a
Adjust: Total items impacting comparability 26 154

Adjusted Comparable 1,390 1,306 6.4 %
Adjust: Impact of fx changes 10 n/a n/a
Adjusted Comparable & Fx-neutral 1,400 1,306 7.2 %
Adjusted Operating Profit APS

As reported 294 260 13.1 %
Add: Adjusted operating profit impact — 12

Adjust: Acquisition accounting — (2) n/a
Adjust: Total items impacting comparability 43 57

Adjusted Comparable 337 327 31 %
Adjust: Impact of fx changes 14 n/a n/a

Adjusted Comparable & Fx-neutral 351 327 7.3 %
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The effective tax rate was 26% and 22% for the six months ended 27 June 2025 and 28 June 2024, respectively, and 25% for
the year ended 31 December 2024.

For the six months ending 27 June 2025, the effective tax rate reflects the impact of having operations outside the UK which
are taxed at rates other than the statutory UK rate of 25%, and adjustments made in respect of prior periods.

We expect our full year 2025 comparable effective tax rate to be approximately 26%.

Income tax Six Months Ended

In millions of € 27 June 2025 28 June 2024

As reported 323 234

Adjust: Total items impacting comparability 12 41
Adjust: Restructuring charges!" 17 25
Adjust: Property sale'® (9) —
Adjust: Accelerated amortisation® 8 8
Adjust: Litigation! (6) —
Adjust: Net tax'™ 2 —
Adjust: Impairment® — 4
Adjust: Acquisition and Integration related costs!”! — 2
Adjust: Inventory step-up®® — 2

Comparable 335 275

" Amounts represent the tax impact of restructuring charges related to business transformation activities.
2l Amounts represent the tax impact of additional consideration received from the sale of a property in Germany, which was recognised as 'Other income'.

Bl Amounts represent the tax impact of accelerated amortisation charges associated with the discontinuation of the relationship between CCEP and Beam
Suntory upon expiration of the current contractual agreements.

¥l Amounts represent the tax impact of release of a provision that had been established in prior years in connection with an ongoing labour law matter in
Germany, for which no future cash outflows are expected.

Bl Amounts represent the deferred tax impact arising from income tax rate and law changes.

11 Amounts represent the tax impact of the expense recognised in relation to the impairment of the Feral brand, which was sold during the year ended 31
December 2024.

I Amounts represent the tax impact of costs associated with the acquisition and integration of CCBPI.
18 Amounts represent the tax impact of the non-recurring impact of fair value step-up of CCBPI inventories.

Supplemental Financial Information - Comparable Free Cash Flow

Comparable Free Cash Flow Six Months Ended

In millions of € 27 June 2025 28 June 2024
Net cash flows from operating activities 986 1,122
Less: Purchases of property, plant and equipment (343) (390)
Less: Purchases of capitalised software (87) (42)
Add: Proceeds from sales of property, plant and equipment 45 2
Less: Payments of principal on lease obligations (76) (77)
Less: Net interest payments (100) (88)
Adjust: Items impacting comparability!" — 12
Comparable Free Cash Flow 425 539

"I During the six months ended 28 June 2024, the Group paid an additional €12 million in cash taxes related to cash proceeds received in 2023 (€89 million) from
royalty income arising from the ownership of certain mineral rights in Australia. The cash impact of this event has been included within the Group’s net cash flows
from operating activities for the six months ended 28 June 2024. Given the unusual nature of this item and to support better period-to-period comparability, our
comparable free cash flow measure excludes the cash impact related to this matter.

If the Acquisition had occurred on 1 January 2024, adjusted comparable free cash flow for the six months ended 28 June
2024 is estimated to approximate the comparable free cash flow in the table above.
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Net Debt As at Credit Ratings
In millions of € 27 June 2025 31 December 2024 45 of 5 August 2025 Moody’s Fitch Ratings
Total borrowings 12,012 11,331 Long-term rating Baa1 BBB+
Fair value of hedges related to
borrowings!" 66 36  Outlook Positive Stable
Other financial assets/liabilities!"! 14 18 o S
Note: Our credit ratings can be materially influenced by a

Adjusted total borrowings 12,092 11,385 r\umber of factor.'s‘including, but n.ot Iimiteq to, acquisitions,

) - investment decisions and working capital management
Less: cash and cash equivalents”*! (1,659) (1,563)  activities of TCCC and/or changes in the credit rating of
Less: short term TCCC. A credit rating is not a recommendation to buy, sell
investments® (401) (150)  or hold securities and may be subject to revision or

withdrawal at any time.
Net debt 10,032 9,672

1T Net debt includes adjustments for the fair value of derivative instruments used to hedge both currency and interest rate risk on the Group’s borrowings. In
addition, net debt also includes other financial assets/liabilities relating to cash collateral pledged by/to external parties on hedging instruments related to
borrowings.

I Cash and cash equivalents as at 27 June 2025 and 31 December 2024 include €24 million and €36 million of cash in Papua New Guinea Kina respectively.
Presently, there are government-imposed currency controls which impact the extent to which the cash held in Papua New Guinea can be converted into foreign
currency and remitted for use elsewhere in the Group.

B Short term investments are term cash deposits held in APl and Europe with maturity dates when acquired of greater than three months and less than one year.
These short term investments are held with counterparties that are continually assessed with a focus on preservation of capital and liquidity. Short term
investments as at 27 June 2025 and 31 December 2024 include €16 million and €18 million of assets in Papua New Guinea Kina respectively, subject to the
same currency controls outlined above.

¥l Cash and cash equivalents as at 27 June 2025 and 31 December 2024 include nil and €10 million respectively of cash held by the Group’s Employee Benefit
Trust. The funds can be solely used for the purchases of CCEP shares to satisfy the Group’s award requirements under its current and future share-based
compensation plans.
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Supplemental Financial Information - Comparable EBITDA
Comparable EBITDA Six Months Ended
In millions of € 27 June 2025 28 June 2024
Reported profit after tax 937 811
Taxes 323 234
Finance costs, net 98 87
Non-operating items 6 10
Reported operating profit 1,364 1,142
Depreciation and amortisation 469 448
Reported EBITDA 1,833 1,590
Items impacting comparability
Restructuring chargest!" 44 87
Property sale! (30) —
Litigation® (19) 2
Acquisition and Integration related costs!! 2 1
Impairment!® — 12
Inventory step-up™® — 5
European flooding!”! — 1
Comparable EBITDA 1,830 1,708

"I Amounts represent restructuring charges related to business transformation activities, excluding accelerated depreciation included in the depreciation and
amortisation line.

2l Amounts represent additional consideration received from the sale of a property in Germany, which was recognised as 'Other income".

Bl Amounts represent the release of a provision that had been established in prior years in connection with an ongoing labour law matter in Germany, for which
no future cash outflows are expected. In 2024, the amount reflected an increase in this provision based on the assessment at that time.

“ Amounts represent costs associated with the acquisition and integration of CCBPI.
I Amounts represent the expense recognised in relation to the impairment of the Feral brand, which was sold during the year ended 31 December 2024.
11 Amounts represent the non-recurring impact of fair value step-up of CCBPI inventories.

I Amounts represent the incremental expense incurred as a result of the July 2021 flooding events, which impacted the operations of our production facilities in
Chaudfontaine and Bad Neuenahr.
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Principal Risks and Risk Factors

The Group faces a number of risks and uncertainties that may have an adverse effect on its operations, performance and
future prospects and has a robust risk management programme to assess these and evaluate strategies to manage them.
The principal risks and risk factors in our 2024 Annual Report on Form 20-F for the year ended 31 December 2024 (‘2024
Annual Report’ pages 66 to 77 and 284 to 293 respectively) continue to represent our risks.

As part of our risk management governance and routines we continuously monitor the risk landscape and discuss with
business leaders risk trends every quarter, velocity and actions to be taken, as well as scanning for future risks. Based on
that exercise we do not intend to change the principal risks included in our 2024 Annual Report, but we have identified some
developments this first half of 2025.

Since the publication of the Annual Report in March, the macro risk environment remains volatile and we believe that the
reported key mitigations continue to be appropriate and effective. If current geopolitical tensions escalate and macro-
economic indicators deteriorate further, we foresee that potential additional freight disruptions, shortages and sanctions as
well as eroding consumer confidence and sentiment could be the consequences and have a significant impact on global
trade and sales.

Recent US policy changes are creating uncertainty and heightened volatility across markets, foreign exchange, and
commodities. While CCEP’s direct exposure remains relatively limited thanks to our local sourcing, strong execution, and
minimal reliance on US imports, the broader implications could be a factor. Our procurement and treasury teams are
monitoring the developments continuously and are prepared to take advantage of falling commodity prices and favourable
exchange rates.

We continue to closely monitor the developments in global conflict zones, particularly in the Middle East and Ukraine, which
have impacted the global supply of raw materials, supplies, finished goods, gas/oil/energy and increased cyber risks. In
response, CCEP has taken steps to de-risk its supply chain and put plans in place to secure commodities in particular with
our Asian Pacific suppliers due to geopolitical tensions in the region. We have noticed a weaker volume performance in
Indonesia impacted by the geopolitical situation in the Middle East.

At CCEP we are embracing the technological advancements made in recent years and are increasing our technical footprint
through transformation projects and acquisitions. We are reviewing cybersecurity startups focused on proactive detection,
continuous assessment, and Al integration to enhance our threat readiness. In parallel, we are engaging with strategic
partners to assess and prepare for the long-term risks posed by quantum computing. These efforts support our ongoing
commitment to staying ahead of emerging cyber threats.

We continue to work on our affordability strategies to respond to the cost of living challenges faced by our consumers.

When it comes to our products, discussions on potential taxes to soft drinks and plastic continue in different countries across
our territories. Based on our experience we engage in open and collaborative discussions with authorities and other
stakeholders. We are also evaluating and responding appropriately to recent reports in relation to sweeteners and
commercial and marketing restrictions considering the risk of commercial impact, regulation, litigation and reputational
damage, as well as the developments in regard to the implementation of Deposit Return Systems and waste collection
solutions.

Accordingly, the information provided about our principal risks and risk factors in the table below and in the Principal Risks
and Risk Factors in our 2024 Annual Report, and any or all of the Principal Risks and Risk Factors contained therein may be
exacerbated by developments in the factors identified above and in our Forward-Looking Statements set out on page 9 of this
interim management report.

The risks described in this report and in our 2024 Annual Report are not the only risks facing the Group. Additional risks and
uncertainties not currently known to us or that we currently deem to be immaterial may also adversely affect our business,
financial condition or future results.
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SUMMARY OF OUR PRINCIPAL RISKS

The table below shows our Principal Risks:

Principal Risk
Market

Economic and
tax

Packaging

Risk description

The risk that CCEP fails
to identify and
effectively respond to
changes in the
competitive
environment, including
access to customers
and consumers, and
pricing terms and
conditions resulting in a
loss of market share,
revenue and reduction
in shareholder value.

The risk that an inability
to anticipate and
effectively manage
fluctuations in foreign
exchange and
commaodity prices,
balance our capital
allocation for
reinvestment and
effectively manage our
tax positions leads to a
reduction in revenue,
profitability, and
shareholder value.

The risk that an inability
to deliver
environmentally
sustainable packaging
solutions for our
products may lead to
increased taxes and
regulations relating to
packaging (e.g. limits
on single use plastics)
and a shift in consumer
and customer
preferences towards
more sustainable
alternatives resulting in
reduced revenue or
market share,
increases to the cost of
production and
compliance, an inability
to achieve our GHG
emissions reduction
targets causing
reputational damage
and a loss of our social
license to operate.

Key mitigations to
manage risk

« International
marketing services
agreement guidelines
« Affordability plans in
several European
markets

» Shopper insights

* New route to market
opportunities

» Pack and product
innovation

» Hedging policy

» Maintain a strong
level of liquidity and
back up credit lines
for working capital
purposes as well as
unexpected cash flow
swings

» CCEP controls
framework

* Regular updates on
the Group’s tax
position to the Chief
Accounting Officer,
Chief Financial Officer
and the Audit
Committee

» Group’s tax strategy

* Roadmap to support
collection including
advocacy for
container deposit and
return schemes and
EPR

* rPET roadmap

» Packaging design
and innovation

» CCEP Ventures
investment in new
recycling technologies
and packaging
innovation
 Continued
investment in refillable
packaging in multiple
markets

Focus areas for 2025

» Development of eB2B
capability as part of our
overall digital strategy

* Roll out of our eB2B
platform in Spain and
Portugal

» Focus on Coca-Cola
Original Taste to further
accelerate the growth of
our biggest brand
 Recruiting consumers
into our great brands by
offering affordable
propositions for
shoppers searching for
value

* Implement a global
treasury management
system that will
standardise and
automate exposure and
hedge management for
FX and commodities

« Strengthen our 2030
collection roadmaps with
a focus on DRS
implementation in
European markets and
self-funded collection in
emerging markets and
conti